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Join RAYOVAC for Better Hearing Month 
(May 2022) 

1. ‘Life Without Limits’ Campaign
What is Better Hearing Month? 

Better Hearing Month, founded by the American Speech-Language-Hearing 
Association (ASHA), is an annual campaign that provides an opportunity  
to raise awareness about hearing and speech communication disorders.  
This global call to action takes place throughout May each year. The theme  
for Better Hearing Month 2022 is ‘Connecting People’.

In support of Better Hearing Month, the RAYOVAC ‘Life Without Limits’ 
campaign aims to encourage more people to get their hearing checked with 
a hearing healthcare professional. The campaign is supported with consumer 
research carried out by RAYOVAC in ‘The Big Hearing Survey’ in 2021.  
It celebrates the inspirational stories of some real-life hearing heroes, people 
who are all living life without limits, powered by RAYOVAC® hearing aid batteries.

RAYOVAC’s ‘Life Without Limits’ Better Hearing Month campaign will run 
throughout May and we’d like you to join us.

2. The Big Hearing Survey
The Big Hearing Survey, conducted by RAYOVAC with hearing aid users in 2021 
has revealed that the majority of hearing aid users would recommend them but 
too many people are still waiting years before getting their hearing tested.

Some key highlights of the survey: 

• 93% of hearing aid users would recommend hearing aids to friends and family.

• 93% of hearing aid users feel hearing tests should be routine.

• A majority said that hearing loss had a negative impact on their lives before  
 hearing aids.

• 3 out of 4 said that wearing hearing aids has had at least a somewhat  
 positive impact on their lives.

Click here to download our Hearing Insights and find out more on The Big 
Hearing Survey.

Source: Energizer Idea Lab | The Big Hearing Survey | October 2021

https://rayovac.eu/wp-content/uploads/2022/05/Ray_Better-Hearing-Month_Hearing-Insights.pdf
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3. Supporting the campaign
We’re inviting hearing healthcare professionals, people who have hearing loss, 
partners in the hearing industry and other members of the general public to  
join us in Better Hearing Month (May 2022) to support the campaign using  
this toolkit.

Simple ways to get involved in the ‘Life Without Limits’ campaign:

• Run awareness raising activities yourself:

 •• Issue a press release to your local media, backing Better Hearing Month  
  and spreading the word about your business – we’ve included a template  
  release in this pack to help you get started. Just copy and paste and fill in  
  the blanks. Send this to your local newspaper or radio station and let  
  them know that you are available to talk about the benefits of regular  
  hearing checks if they’re interested in covering it.

 •• Include a photo with the press release – this might be a group or friendly  
  individual shot of yourself, a hearing healthcare professional or the  
  manager at your practice showing that you’re on hand to support local  
  people. Make sure that it looks professional and is at least 1MB in size.

 •• Send out an email to your customers. Our ‘Life Without Limits’ graphics  
  and downloadable assets are available for you to use and share here.

 • • Run a hearing aid battery promotion – Better Hearing Month is a great time  
  to tie in sales activity for new customers and to reward your existing  
  customers for their loyalty.

• Connect with RAYOVAC on social media:

  •• Use the calendar of social media posts included in this pack to share with  
  your followers.

 • • If you are a hearing professional, you can link the posts to your own website  
  with a call to action to learn more or schedule a hearing evaluation.

 • • Use the #LifeWithoutLimits and #Better Hearing Month so that we can find you. 

 •• Don’t forget to tag us on LinkedIn, Twitter, Facebook and Instagram  
  @HearWithRayovac. 

https://rayovac.eu/asset-portal/
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4. Template press release / article
You are welcome to use this press release template on your website or with 
your local media. 

Please feel free to adapt the press release to add in any additional information 
about your activities. Please do not make any changes to the RAYOVAC quote.

STARTS

[INSERT HEARING PRACTICE] celebrates ‘Life Without Limits’  
this Better Hearing Month

[INSERT NAME] is backing a new Better Hearing Month campaign celebrating 
diversity in hearing, encouraging people to get their hearing tested regularly 
and get the most out of life. 

The ‘Life Without Limits’ campaign has been launched by world leading 
hearing aid battery manufacturer*, RAYOVAC. It highlights the importance 
of the right hearing solution and celebrates the achievements of a range of 
hearing champions. 

New consumer research carried out by RAYOVAC in the UK and USA has 
revealed that hearing loss can have a negative effect on people’s lives with 
more than two thirds of respondents saying that it negatively impacted 
their relationships, social lives and job performance, and led to feelings of 
embarrassment or isolation before hearing aids**. 

93% would recommend hearing aids to family and friends and said that they 
believe that hearing checks should be a regular part of health maintenance 
like getting your eyes tested or going to the dentist**. The survey also showed 
that 46% of hearing aid users waited more than two years from first noticing 
an issue with their hearing before having their hearing tested, with 3% of 
respondents in the UK waiting 10 years or more before seeking help from a 
hearing healthcare professional**. 

[INSERT NAME]: “The past two years have taught us all more about our need 
for social connection. We are supporting RAYOVAC’s ‘Life Without Limits’ 
campaign and calling on people to get their hearing checked regularly.  

“If your hearing test has fallen down your list of priorities, we’re on hand to 
help. We are encouraging people in [ADD IN YOUR LOCATION] to get in 
touch and arrange an appointment.”
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The ‘Life Without Limit’ campaign from RAYOVAC, a division of Energizer 
Holdings Inc., aims to equip people with the tools they need to get more out 
of life through the power of hearing, celebrating the achievements of a range 
of real-life ‘hearing heroes’. Their stories, along with advice and support is 
available at www.rayovac.eu/asset-portal.

Paula Brinson-Pyke, Marketing Director at RAYOVAC® said: “Our aim in 
launching the ‘Life Without Limits’ campaign is to encourage more people 
to seek early support for hearing loss by highlighting the positive effects of 
battery powered hearing aids. 

“As a leading global hearing aid battery manufacturer* RAYOVAC wants to 
empower our customers to live life without limits, by giving them the power to 
hear more for longer. We’re celebrating the achievements of hearing aid users, 
living life uninterrupted and without compromise.” 

founded by the American Speech-Language-Hearing Association (ASHA),  
is an annual campaign to raise awareness about hearing and speech problems, 
Better Hearing Month, held in May each year, is the world’s largest campaign  
to raise awareness of ear and hearing care issues. The theme for this year is  
‘Connecting People’.

Have you noticed a change in your hearing? It’s time to talk about hearing 
loss if you:

• Find that you often have difficulty hearing other people clearly.
• Frequently misunderstand what has been said, causing frustration for you  
 or those around you.
• Find it difficult to follow conversations in a group, especially if there is  
 background noise.
• Need to turn up the volume on the TV or radio, or do people complain that  
 it’s too loud?
• Regularly have to ask people to speak more loudly or clearly.

Get involved in Better Hearing Month and find out more about protecting  
your hearing at: www.rayovac.eu/asset-portal, like RAYOVAC®  
on Facebook on www.facebook.com/HearwithRayovac or follow us on  
Twitter at www.twitter.com/hearwithrayovac.

*Source: IDATA Research | Global Market Report Suite for Zinc Air Hearing Aid Batteries | March 2021
** Source: Energizer Idea Lab | The Big Hearing Survey | October 2021

ENDS

http://www.facebook.com/HearwithRayovac
http://www.twitter.com/hearwithrayovac
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5. Social media calendar 
Join us on social media using the hashtags #MorePowerToYou and #Better 
Hearing Month. We will be sharing posts in the run up to Better Hearing Month 
and during the month of May. Add your voice and spread the word. 

Please follow RAYOVAC and share/retweet our posts from  
Facebook: www.facebook.com/HearwithRayovac,  
LinkedIn: www.linkedin.com/company/rayovac-hearing-aid-batteries-international,  
Instagram: www.instagram.com/hearwithrayovac,  
or Twitter: www.twitter.com/hearwithrayovac.

Copy Asset

93% of hearing aid users would recommend hearing aids to family and 
friends believe hearing tests should be as routine as getting your eyes 
tested or going to the dentist. #LifeWithoutLimits @HearwithRayovac  
www.rayovac.eu/asset-portal

Social Media Video 4

1 in 2 people with hearing loss are waiting more than 2 years from first 
noticing an issue before getting their hearing checked. Don’t let this be you. 
#LifeWithoutLimits www.rayovac.eu/asset-portal @HearwithRayovac 

Social Media Video 9

In a recent survey from @HearwithRayovac for #Better Hearing Month, 
hearing aid wearers reported greater confidence. #LifeWithoutLimits Social Media Video 3 

Team Great Britain thrower and Deaflympian Bethan Lishman  
@hammertime4660 explains why looking after your ears is so important 
#Better Hearing Month #LifeWithoutLimits

Social Media Video 6

Karen has the support of her Hearing Dog Vimmie from [TAG: HEARING 
DOGS] as well as her RAYOVAC® hearing aid batteries – find out what she 
likes best about them.

Social Media Video 8

What does the Power to Hear More mean to you? Team Great Britain thrower 
and Deaflympian Bethan Lishman @hammertime4660 tells us what it means  
for her. #LifeWithoutLimits Visit www.rayovac.eu/asset-portal for more.

Social Media Video 5

Have you noticed a change in your hearing? Do you:
- Frequently misunderstand what has been said 
- Find it difficult to follow conversations in a group, especially if there  
  is background noise. 
- Need to turn up the volume on the TV or radio?
Get in touch. #LifeWithoutLimits

Social Media Video 10 

http://www.facebook.com/HearwithRayovac
http://www.linkedin.com/company/rayovac-hearing-aid-batteries-international
http://www.instagram.com/hearwithrayovac
http://www.twitter.com/hearwithrayovac
https://rayovac.eu/asset-portal/
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6. Contacts 
If you have any questions about this toolkit, or would like to discuss anything 
further, please get in touch with us at habmarketing@energizer.com. 

mailto:habmarketing%40energizer.com?subject=
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